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Client:
College of Liberal Arts at St. Cloud State University
www.stcloudstate.edu/cla

Campaign Collateral:
All published materials associated with this campaign are found online at Husky
Agency’s website. https://huskyagency.org/current-project/

Problem Statement:
“The public relations problem of the College of Liberal Arts is the lack of
awareness by St. Cloud State University students.”

Objectives of Liberal Arts Campaign:
1. Explore what a Liberal Arts degree is
2. Why a Liberal Arts degree is important
3. Establish plans to carry out campaign in Spring 2017

Situational Analysis

Strengths (Internal)
• Provides students with the opportunities to demonstrate capacity to think
critically and communicate clearly
• Emphasizes complex problem-solving, written and oral communication and
applied knowledge in real-world settings
• Liberal arts education provides students with contradictory opinions from
different viewpoints, forcing an in-depth examination of data, which are very
important skills.
• It is not intended to train you for a specific job, though it does prepare you for
the world of work by providing you with an invaluable set of employability
skills, including the ability to think for yourself, the skills to communicate
effectively, and the capacity for lifelong learning.
• In 2011, The College of Liberal Arts and School of the Arts (CLA) officially
formed as part of a larger institutional reorganization, and is the largest
academic unit on campus
• CLA has strong existing relationships with the community, and mutual
engagement is a shared interest among faculty, staff and students of the unit.
Weaknesses (Internal)
• Decreased enrollment at St. Cloud State University, decreasing numbers of
Liberal Arts students
• Valuable classes being dropped because of low enrollment (ex: Public
Relations Writing)
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Opportunities (External)
• Liberal arts graduates are in increasing demand around the world. Employers
want to hire those who demonstrate ethical judgment, integrity and
intercultural strengths
• Involvement with events like Pro-Am day, etc. to gain better understanding of
what you can do with a Liberal Arts degree
• Many of SCSU’s international engagements and partnerships are well rooted
in the College, such as the Universidad de Concepción program, multiple
TESL agreements, and the work of the Intensive English Center.
• CLA has strong existing relationships with the community, and mutual
engagement is a shared interest among faculty, staff and students of the unit.
This commitment has the potential to be deepened and expanded to provide
CLA and SCSU students with vital experiential learning opportunities
Threats (External)
• Competition with other Minnesota colleges and universities that offer
prestigious Liberal Arts programs
• Some Liberal Arts degrees are misunderstood and have reputation as being
impractical or useless
• Declined enrollment has been common at public universities across the state
since the end of the Great Recession, 2007 to 2009.
• The number of high school graduates have been steadily dropping in
Minnesota, meaning fewer students are available to go to college
• Declining enrollment creates negative economic consequences for the
community

Research
Personal Contacts
Mark Springer, Ph.D., Dean of the College of Liberal Arts at SCSU
www.stcloudstate.edu/cla
Brent T. Donnay, Director of Analytics and Business Intelligence
Strategy, Planning & Effectiveness, SCSU http://www.stcloudstate.edu/ospe/
default.asp
St. Cloud Mayor David Kleis, SCSU graduate http://www.ci.stcloud.mn.us/82/
Mayors-Office
Andrew Ditlevson, Associate Director for Employment Services at SCSU Career
Center, www.stcloudstate.edu/careerservices
Gail Cruikshank, Talent Director at Greater St. Cloud Development Corporation,
GSDC, http://www.greaterstcloud.com
Statistics
Enrollment Statistics St. Cloud State University and College of Liberal Arts
Provided by Strategy, Planning & Effectiveness, SCSU
https://huskyagency.org/current-project/
• College of Liberal Arts Enrollment Fall 2016 30th Day Enrollment Profile,
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SCSU
https://huskyagency.files.wordpress.com/2016/08/fall-2016-totalenrollment_30th-day-profile-oct4_16-college-of-liberal-arts-scsu.pdf
• International Student Enrollment, SCSU
https://huskyagency.files.wordpress.com/2016/08/intlenrollmentscsuhistorical.pdf
• 10th Day of Enrollment Profile, Fall 2015 and Fall 2016, SCSU
https://huskyagency.files.wordpress.com/2016/08/scsu2016_2015-10thday-profile-sep6_16.pdf
• Students of Color Enrollment 2007 to 2015, SCSU
https://huskyagency.files.wordpress.com/2016/08/socenrollment.pdf
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SCSU enrollment, for more details
http://www.stcloudstate.edu/ospe/research/data.asp
Interviews
Mark Springer, Ph.D., Dean of the College of Liberal Arts at SCSU Recorded
audio interview by Joe Sullivan, Media Relations Manager, Husky Agency
St. Cloud Mayor David Kleis, SCSU graduate, video by Jonathan Wong, Social
Media Specialist, Husky Agency
Andrew Ditlevson, Associate Director for Employment Services at SCSU Career
Center, visit to Husky Agency
Gail Cruikshank, Talent Director at Greater St. Cloud Development Corporation,
GSDC, visit to Husky Agency
All interviews can be found online:
https://huskyagency.org/2016/11/28/explore-a-liberal-arts-education-at-st-cloudstate-university/

Surveys
•

Husky Agency conducted two surveys for the purpose of researching
opinions about Liberal Arts education.

•

The first survey went out to St. Cloud State students. It found that the
majority of students are aware of what Liberal Arts is, are stressed about
finding the right career, and are most concerned with skill building while in
college

•

The second survey went to St. Cloud area employers or business
managers. It found that most employers regardless of their industry are
looking for well-rounded and quick-thinking students to hire.

•

Moving forward with this campaign, more people will be surveyed to gain a
wider demographic of knowledge and opinions regarding the College of
Liberal Arts and Liberal Arts programs.
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Internet Search
The College of Liberal Arts and its embedded School of the Arts (SotA) offers an
array of courses of study in the arts, humanities and the social sciences. As the
principal provider to St. Cloud State's Liberal Education Program, the College
and School touch the lives of nearly every student seeking an undergraduate
degree. Through a variety of learning opportunities, be it in a classroom or in the
community, we provide students with the ability to make a difference in the world
today and into the future.
Programs Offered:
• Anthropology
o Anthropology
o Master’s: Cultural Resources Management Archaeology
• Communication Studies
o Relational Communication
o Intercultural Communication
o Persuasion and Advocacy
o Leadership/Organization Communication
o Comprehensive
o Communication Arts & Literature (Teaching)
o Applied Relational Conflict Management
o Communication Studies Interdepartmental
o Communication Studies Supplementary
• English
o English Studies
o Creative Writing
o Linguistics
o Rhetoric & Writing
o Communication Arts & Literature (Teaching)
o English as a Second Language
o Masters: English and Teaching English as a Second Language
• Teaching Licensure Only Tracks
o English (Teaching English as a Second Language – TESL)
• Ethnic & Women’s Studies
o Ethnic Studies
o Women’s Studies
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•

•

•

•
•
•

•

•
•

o African American Studies
o American Indian Studies
o Asian Pacific American Studies
o Chicano/Chicana Studies
History
o History
o Social Studies Education – History
o Master’s: History and Public History
Languages and Cultures
o French and French (Teaching)
o German and German (Teaching)
o Spanish and Spanish (Teaching)
Mass Communications
o Advertising
o Broadcasting – Radio and Television
o News Editorial (Print Media)
o Public Relations
o Master’s: Mass Communications – Strategic Media
Communications
Philosophy
o Philosophy
o Interdisciplinary Philosophy
Psychology
o Psychology
o Masters: Industrial/Organizational Psychology
Sociology
o Applied Sociology
o Interdepartmental Sociology
o Social Studies – Sociology
School of Arts
o Music
o Theatre
o Film Studies
o Art
Global Studies
Religious Studies

Detailed program information found online, www.stcloudstate.edu/cla/
programs
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Planning
Target Audience
Potential St. Cloud State students, students unsure of major, interested in the
liberal arts

Programming Tactics
Programming can be found at https://huskyagency.org/current-project/

•
•

Video: published at https://huskyagency.org/current-project/
Fliers
- Summary of departments
- 8.5 x 11 inches
- QR code for quick scan with mobile device

•

Vertical brochure
- Summary of College of Liberal Arts
- 4.25 x 11 inches

•

Postcards sent via mail
- Front: Thank partners and community
- Back: Thanks partners and community
- 8.5 inches x 5.5 inches

•

Postcards sent via email
- One page, embed into email
- Cost saving
- Thank partners and community
- 8.5 inches x 5.5 inches

•

Husky Agency Introduction Video
- Information about CLA campaign in video

•

Liberal Arts news story, blog written by Husky Agency staff
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-

•

“Explore a Liberal Arts Education at St. Cloud State University”
https://huskyagency.org/2016/11/28/explore-a-liberal-artseducation-at-st-cloud-state-university/

Social Media Platforms used by Husky Agency
- Facebook https://www.facebook.com/huskyagencyscsu/
- Twitter https://twitter.com/huskyagencySCSU
- Instagram https://www.instagram.com/huskyagency/
- YouTube https://huskyagency.org/video/

Media Kit
Media release about the College of Liberal Arts campaign survey
combined with launch of Husky Agency
https://huskyagency.org/newsroom/
• SCSU’s University Communications St. Cloud State Today,
Oct. 13, 2016
• Program fact sheet: Top 10 Reasons to Pursue a Liberal Arts Degree
Brochure designed by Rhiannon Steiger, Event Coordinator, with
text by Ali Grillo, Campaign Manager, Husky Agency
https://huskyagency.files.wordpress.com/2016/11/
huskyagencytrifoldliberalartsbrochurefall2016.pdf
(1) Offers an array study in the arts, humanities and the social sciences,
providing students with the opportunities to demonstrate capacity to think
critically and communicate clearly.
(2) Emphasizes complex problem solving, written and oral communication as
well as applied knowledge in real-world settings.
(3) Liberal arts program is not intended to train students for one specific job,
rather providing them with an invaluable set of employable skills, including
the ability the skills to communicate effectively and the capacity for lifelong
learning.
(4) Liberal Arts graduates are in increasing demand around the world.
Employers want to hire those who demonstrate ethical judgment, integrity
and intercultural strengths.
(5) The LA program at St. Cloud State University offers students the
opportunity for involvement in professional events like Pro-Am Day and
the Career Fair.
(6) Offers a solid, broadly based, general education, which will improve your
analytical, communication and learning abilities. Provides students with
tangible, practical skills that employer’s value greatly.
(7) A liberal Arts degree teaches students the ability to conduct research and
organize material effectively, information literacy and other skills
associated with learning how to learn, manage time and make decisions
ethically.
(8) Teaches students the ability to use equipment and an informed openness
to new information technologies.
(9) Some aspects of jobs come from things that computers cannot do, it isn’t
possible to computerize skills that emphasize human interaction.
•
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Students studying Liberal Arts/Humanities learn sociability, writing,
analyzing and how to react to people, all things that are more likely to
come from humanities than hard sciences.
(10)St. Cloud State has an extensive list of degrees and emphases in the
Liberal Arts program, giving students a wide range of options to pursue
their interests.

Evaluation | Recommendations for Spring 2017
•

Video series profiling successful graduates from the College of Liberal Art

•

Establish written plan at beginning of semester

•

Schedule consistent social media outreach using social media calendar

•

Grow Husky Agency social media platforms and make more connections

•

Create potential student involvement through videos to educate about
SCSU and the College of Liberal Arts

•

Increase interaction with SCSU campus and community news
organizations

•

Potentially try the surveys by going to classes with high enrollment or
dormitories, setting a goal of reaching 200 students

•

Reach out again to business organizations to promote employer survey,
with goal of reaching 200 people.
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